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TOURISM TAKES OFF
THE TOURIST INDUSTRY WAS ONE OF THE MOST BADLY AFFECTED 
BY COVID, BUT ITS REBOUND HAS BEEN ONE OF THE STRONGEST. 
TODAY, THE SECTOR IS LOOKING TOWARDS A MORE 
SUSTAINABLE AND RESILIENT FUTURE.
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Tourist hotspots around the world are buzzing with activity. 
As the Northern Hemisphere vacation season gets into full 

swing, hotels are full and beach bars hum with the sound of 
happy holidaymakers. Europe, the world’s most visited region, 
reached 94% of pre-pandemic tourism arrivals in 2023, according 
to the most recent United Nations World Tourism Barometer. Most 
regions expect to reach or exceed 2019 levels in the 2024 season.

What a difference a few years make. 
In 2020 and 2021, in the midst of the 
pandemic, even seasoned industry 
professionals wondered if the sector 
would ever truly recover. International 
travel had shuddered to a standstill 
almost overnight. Bars, restaurants and 
hotels closed their doors and nobody 
knew when they would open again.

“The pandemic hit the Vietnamese 
tourism industry harder than anything 
else in its 60 years of existence,” says 
Thanh Nguyen, a partner at UHY Auditing 
and Consulting Company Limited, UHY’s 
member fi rm in Vietnam. “The local 
tourism industry effectively froze.”

To put that into fi gures, there were 
80% fewer international arrivals 
into Vietnam in 2020 than 2019. 
Tourism revenue fell by nearly 60%.

It was a similar story around the world. 
Tourism contributed around 8.2% of 
Costa Rica’s national GDP in 2019, 
and a fraction of that in 2020. Hotel 
occupancy rates plummeted, and many 
businesses faced severe fi nancial strain. 

In Croatia, “our tourism and 
hospitality clients were put in the most 

unenviable position,” says Krešimir 
Budiša, partner at at UHY member 
fi rm UHY HB EKONOM d.o.o. 

THE PATH TO RECOVERY
With the pandemic posing an existential 
threat to the sector, governments and 
tourist authorities scrambled to come 
up with a survival plan. As borders were 
partly or fully closed, everybody’s fi rst 
instinct was to try to encourage more 
domestic travel, with mixed results.

“Statistics show that during the 2020 
season, the number of domestic tourists 
also fell by a third, so unfortunately 
internal tourism didn’t make up for 
the decline in international visitors 
because Croatia only has a small 
population,” says Krešimir. 

In Costa Rica, too, there was an effort 
to encourage domestic tourism to 
compensate for the lack of international 
visitors. “The Costa Rican Tourism 
Board (ICT) launched campaigns to 
encourage Costa Ricans to explore their 
country,” says Goretti Ponciano, lead 
manager at UHY Pérez & Co., UHY’s 
experts in Central America. “While this 
helped, it did not fully compensate for 
the loss from international visitors.”

International travel didn’t dry up 
completely, or at least not everywhere. 
Croatia benefi ted from its location, 
close to the major markets of central 
and southern Europe. When the fi rst 
lockdown was eased, visitors from 
Germany, Austria or Italy could drive 
there by car, stay in one of many 
self-catering apartments, and enjoy the 
nearest thing to a Covid-safe vacation. 

That may have saved many businesses. 
In 2020, the number of overnight 
stays in Croatia was 45% of the fi gure 
in 2019. That is an alarming fall, but 
not perhaps the worst outcome given 
the unique circumstances of Covid.iStock.com/leonid_tit

International 
travel didn’t dry up 
completely, or at 
least not everywhere. 
Croatia benefited 
from its location.
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SUPPORT KICKS IN
Nevertheless, in 2020 the tourism 
sector was on its knees. In nearly 
every destination, the industry was in 
danger of falling apart. Governments 
stepped in to prevent the complete 
collapse of an industry that would be 
vital to post-pandemic recovery.

“The Vietnamese government supported 
the industry at that time with deferred 
tax payments, a reduction of the VAT 
rate, a 30% reduction of corporate 
income tax liability, reduced interest on 
loans and reduced electricity bills, to 
name just some of the measures,” says 
Thanh. “It kept a lot of businesses going 
that might otherwise have failed.”

The details change from country to 
country, but everywhere government 
support was essential. Help with employee 
salaries, loan repayment holidays and a 
reduction and deferment of taxes were 
common. “In Costa Rica, the government 
also funded campaigns to promote 
domestic and international tourism once 
travel restrictions eased,” says Goretti.

Many of these support measures ended in 
2021 and early 2022, as borders reopened 
and tourist numbers started to recover. 
After two years of pandemic, many 
people were ready for a holiday. Even 
so, the speed and extent of the sector’s 
recovery has taken many by surprise.

SPENDING PANDEMIC SAVINGS
As Covid waned, locked-down consumers 
craved experience and adventure and 
many had the money to act. Savings 
accumulated during months of Covid 
inactivity were spent on holidays. The 
2022 holiday season surpassed many 
expectations, and 2023 was, in many 
cases, a year of almost complete 
recovery, at least in terms of numbers.

“After a bad 2020, Croatian tourism and 
hospitality began to grow again in 2021, 
and 2022 was especially successful,” 
says Krešimir. “In 2023, the number 
of tourists and overnight stays were 
better than in 2019, which itself was 
considered an extraordinary year.”

As its tourist industry began to rebuild, 
Vietnam benefi ted from a series of 
positive press articles, including being 
named as one of CNN Travel’s best 
destinations to visit in 2021. By 2023, 
the country was welcoming 12.6 

million international travellers, three 
and a half times higher than the fi gure 
for the previous year and around 
four million more than expected. 

It was a similar story in Costa Rica. 
“As of 2023, Costa Rica has seen a 
signifi cant rebound in international 
tourism,” says Goretti. “The numbers 
are nearing pre-pandemic levels.”

LEARNING LESSONS
All this points to a sector in full recovery 
mode, but it has not all been plain 
sailing since 2022. Croatia’s introduction 
of the Euro in 2023, alongside a more 
infl ationary environment, saw a dip in 
profi ts for many tourism-dependent 
businesses, despite high tourist numbers. 

Perhaps most worryingly, the lingering 
cost of living crisis in some countries 
threatens to sour the positive post-
pandemic mood. “The global increase 
in the cost of living and economic 
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The Vietnamese 
government 
supported the 
industry at that 
time with deferred 
tax payments.
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generation of responsible travellers. 
“The government and private sector are 
likely to continue investing in tourism as a 
key component of the economy, focusing 
on sustainable tourism to differentiate 
from other destinations,” says Goretti.

PROFESSIONAL SERVICES SUPPORT 
While the tourism sector has rebounded 
well from the pandemic, there are clearly 
challenges ahead. The transition to 
net zero is one, alongside geopolitical 
tensions and economic uncertainty. 
Reassuringly, professional services firms 
are on hand to support the industry 
as it moves towards more efficient, 
sustainable and resilient operations. 

“We support our tourism clients with 
traditional services like accounting, 

taxation and audit, and also help 
them develop new areas of business 
by advising on funding and potential 
growth avenues,” says Krešimir. “Since 
financial statements are part of obligatory 
documentation when applying for 
loans or other investments, we can 
help our clients to make their financial 
statements more appealing to investors.”

An experienced global partner can also 
assist with strategic planning and act as 
a business advisor. “We help businesses 
understand market trends, adapt to 
changing tourist preferences and plan for 
long-term sustainability,” says Goretti. 
“We can also advise on the integration 
of new technologies to improve customer 
experience and operational efficiency.”

That breadth of services will be crucial 
to tourism businesses as the sector 
sails into new and uncharted waters. 
Tourism has bounced back from Covid, 
and the beach fronts and boardwalks 
are buzzing once more. But if Covid 
taught us anything, it is that the future 
is unknowable, and resilience is the 
first cornerstone of success. n
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downturns in key source markets 
like the US and Europe might affect 
disposable incomes and international 
travel budgets, potentially impacting 
tourism in Costa Rica,” says Goretti.

The global tourist industry, like so 
many others, is hoping inflation has 
peaked around the world and that 
central banks in key economies will 
start reducing interest rates this year.

Whether that happens or not depends on 
a number of factors outside of anyone’s 
control, but after the shock of Covid, 
the tourism sector is determined to 
play its part in ensuring a more resilient 
future. Many tourist destinations reacted 
to the problems of the pandemic with 
new strategies and updated visions 
for a more sustainable industry. 

“Our geographic position and climate 
make these industries obvious ones to 
focus on and develop,” says Krešimir. 
“In December 2022 the Croatian 
parliament passed the Strategy on the 
Development of Sustainable Tourism, an 
initiative that will continue until 2030. 
Our focus for the future of tourism in 
Croatia will be quality and sustainability 
over quantity, as well as year-round and 
more regionally balanced tourism.”

In Vietnam, too, the foundations are 
being laid for a more resilient industry. 
Tourism chiefs are keen to explore the 
potential of travellers from the Indian 
subcontinent, as well as strengthening 
Vietnam’s appeal in more traditional 
markets of the US and Europe. Here, too, 
the government has published a vision 
for the industry which emphasises the 
benefits of depth rather than width. 

The country will also benefit from the 
construction of Long Thanh Airport 
near Ho Chi Minh City, a new domestic 
and international flight hub serving 
100 million passengers annually. 
The first of four phases will open 
next year, with the airport expected 
to be fully operational by 2035.

In Costa Rica, the emphasis will continue 
to be on the promotion of sustainable 
tourism. The country was already known 
for its lush landscapes, biodiversity and a 
well-developed eco-tourism sector. This 
chimes with the preferences of a new 
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In Costa Rica, 
the emphasis will 
continue to be on 
the promotion of 
sustainable tourism.

UHY Contributors:
Thanh Nguyen, UHY Auditing and 
Consulting Co., Vietnam
Goretti Ponciano, UHY Pérez & Co., Costa Rica
Krešimir Budiša, UHY HB 
EKONOM d.o.o., Croatia
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During the global Covid lockdown, 
businesses largely succeeded in 
communicating with staff and clients in 
remote working situations. Accelerating 
their adoption of technology played a 
big part, and this has been followed 
by a better informed approach to 
communicating, engaging and delivering 
services. Keeping people safe and well, 
happy in their work, and reaching 
out to customers to understand 
and support their needs, has never 
changed. The pandemic merely gave the 
importance of it a new perspective.

SCALE
Rhys Madoc, UHY 
International’s CEO, 
has overseen the 
network’s growth 
and success for 
over 11 years. 
“Our world has 

endured unparalleled trials recently 
but when challenges are met head 
on and rolled into new thinking, their 
outcomes can really surprise us,” he 
says. “With exceptional support from 

the UHY Board and real commitment 
from my executive offi ce team, we 
are enjoying a renewed appetite for 
open dialogue that is feeding into 
exciting developmental routes forward. 
There are so many positives about 
belonging to our network right now.” 

Internal communications is one of these, 
and Rhys supports a strategic approach. 
With member fi rms now representing the 
network in nearly 100 countries, and with 
over 9,700 professionals advising and 
supporting clients in audit, accounting, tax 
and business consultancy, the challenges 
are wide and varied. “For me, effective 
communication can be measured in 
how it enables engagement, innovation 
and collaboration, to grow our business 
and serve clients,” says Rhys. “We are 
always looking at better ways to achieve 
this. Our existing support programmes, 
our current technologies and processes, 
are constantly under review.” 

Rhys and his team, with support from 
the Board, have developed an effective 
infrastructure to communicate with and 
support member fi rms. 

I n our regular Cogs and 
Wheels feature we look 

at how a successful global 
accountancy network can 
tackle the challenges of 
communications with, and 
between, its independent 
member fi rms around the world 
– and why doing it well is vital 
for outstanding client service.

GLOBALLY ENGAGING
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Effective 
communication enables 
engagement, innovation 
and collaboration, 
to grow our business 
and serve clients.

Network relationships are primarily 
conducted in business English, the 
international communication standard, 
while acknowledging the pragmatism 
of compatible cultural or linguistic 
backgrounds – UHY’s Ibero-Americas 
group meetings, for instance, are held 
primarily in Spanish. Every member 
fi rm nominates a fl uent English speaker 
as their International Contact Partner 
(ICP) facilitating communications 
and acting as the fi rst contact 
point for potential new clients. 

“Everything we do is at scale,” says 
Rhys, “so our processes and systems, 
as well as our communications, 
have to work seamlessly across our 
network. Having the ICPs as principal 
contacts is valuable, but we must also 
work directly with other groups.” 

UHY news and views on international 
issues are designed to appeal across the 
network, but may also be highly targeted. 
“Our biannual global network review 
goes out to nearly 3,000 English-speaking 
subscribers in our member fi rms, keeping 
them up to date with what is happening 
across our international network. This 
covers topics like growth, brand, quality 
and people. It is important to keep our 
professionals motivated and aware of 
international trends and opportunities, as 
well as supporting them in their domestic 
business. An international mindset is 
not only for managing partners.” 

At the same time, network 
communications can be very specifi c. 
“Promoting audit news to auditors 
and tax initiatives to tax partners, for 
example, means we must slice our global 
database in a number of ways. The whole 
mix must be effective,” says Rhys.

RELATIONSHIPS
Exceptional communication has to 
be dynamic too. Since the network 
was created, in 1985, UHY has 
fl ourished on its core principle of 
working together – a foundation that 
has resulted in thriving cross-border 
member fi rm partnerships and numerous 
enduring, high quality relationships 
between fi rms and their clients. iS
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“Our culture of integrity, respect, 
friendship and hard work underpins 
everything we achieve at UHY,” 
says Rhys. “There is a lot we can be 
proud of: engaging with our fi rms, 
keeping them up to date, supporting 
them to meet changing international 
accounting standards, equipping them 
to collaborate on future products and 
services, and putting on events where 
they can meet, learn, share and develop 
a deeper appreciation of each other’s 
skills and experience. Our network can, 
with confi dence, offer multinational 
or aspiring national clients a joined-up 
service experience which works across 
borders. As our member fi rms like to 
say: we know each other well.” 

Rhys also knows how important it 
is to listen. “A proper relationship 
with colleagues and clients is about 
conversation, not one-way messaging,” 
he says. “We take every opportunity to 
fi nd out what makes our members tick, 
what they need from an international 
network, and the everyday issues 
and challenges they face. I know 
that they will be listening in exactly 
the same way to their people, and 
their clients. Collaborative working, 
to grow opportunities and solve 
problems is the root of innovation.”

PROGRAMMES
The annual UHY events programme is 
a good example of working together 
and a core enabler of the network’s 
success, providing platforms for ICPs 
and other key member fi rm leaders 
and professionals to come together to 
network and do business. Three regional 
meetings focus on member fi rms in 
EMEA (Europe, Middle East and Africa), 
the Americas and Asia-Pacifi c, though all 
of them are open to everyone. As well 
as consolidating existing friendships and 
making new ones, participants will learn, 
share and discuss business initiatives, 

client needs and industry trends. An 
annual conference held in October 
brings the whole network together with 
a global agenda and includes the UHY 
annual general meeting. Presentations 
from each meeting are available after 
the event for anyone unable to attend.

Online training is also popular among 
member fi rms. “I have seen our 
international webinars programme go 
from strength to strength,” says Rhys. 
“Our voluntary training working group 
comprises member fi rm representatives 
who identify and propose the most 
valuable international content for a 
12-month programme. This covers 
technical updates, practice management 
and soft skills for leadership and business 
development. Member fi rm staff from 
around the world can participate 
live, or download a recording.” 

There are many more communication 
initiatives. A fl agship future leaders event, 
the UHY Forum, held in Spain, has run 
for over 20 years and UHY’s current 
chairman, and many of today’s managing 
partners around the network, are alumni. 
Young professionals – rising stars – from 
across the network experience UHY’s 
international dimension at the Forum, 
and participate in high-intensity learning 
delivered by global business educators. 
Knowledge sharing, the communication of 

network news and information, a network 
events calendar and a comprehensive 
document library – as well as a secure 
membership administration function – 
are all currently accessed through UHY’s 
international intranet, UHY Exchange. 
“The intranet has evolved during my time 
here,” says Rhys. “What our member fi rms 
use now is much better than the older 
fi le-sharing system, but we now need 
to harness the benefi ts of today’s new 
technologies to fully meet our members’ 
needs.  An upgraded intranet will allow 
member fi rms to access information on 
the move and collaborate in realtime, so 
we are looking at speed, content, ease 
of use, interactivity. This will be a major 
boost for our internal communications.” 

A SHARED FUTURE
A real benefi t of great internal 
communications is its potential to create 
excitement and community, especially 
around business change and success. 
Having a company vision or a set of 
values, means nothing unless everyone 
is ‘on board’. The same is true of an 
organisation’s brand – there is nothing 
more powerful than everyone being 
an ambassador for it. An international 
network has to know what it stands 
for in the hearts and minds of its 
communities. Critically, it must also 
understand its potential for adding 
impetus to member fi rms’ own brands 
– many of them longstanding and 
effective in their own local markets. 

“You have to stay relevant to your 
audience,” says Rhys. “We operate 
in a fast-changing world. Business is 
done differently now, the nature of the 
workforce is shifting, and technology has 
opened up countless new possibilities for 
working together which is one of UHY’s 
core strengths. With valuable input and 
insight from our own stakeholders, we 
have been reviewing our network brand 
to bring UHY’s unique offer right up to 
date, and internal communications to 
our key stakeholders has already begun. 
The appeal to clients of choosing a UHY 
member fi rm for their international 
business will be stronger than ever, and 
all our member fi rms will be ready to 
champion the global benefi ts.” n

A proper relationship 
with colleagues and 
clients is about 
conversation, not 
one-way messaging.

iS
to

ck
.c

om
/a

nd
re

sw
d



24  UHY GLOBAL July 2024

New research1 from banking 
group Santander fi nds 

that growing numbers of 
businesses in several major 
economies are looking to 
expand internationally.

According to the survey, almost a third 
(28%) of UK businesses are considering 
international expansion in the next three 
years, with even higher percentages in 
the US (56%), Spain (39%) and Poland 
(38%) saying the same thing. In its 
commentary, the bank says the UK fi gure 
is the highest level in the last two years.

This adds to research2 from fi nancial 
infrastructure platform Stripe in 2023, 
which found that 66% of businesses 
across nine economies were gearing 
up to move into new international 
markets in the next two years.

After Covid lockdowns and the disruption 
of the post-pandemic period, businesses 
appear to be expanding their horizons 
again. They want to cross borders and 
fi nd new customers, and are doing so 
with an appetite that speaks of both 
optimism and anxiety. The instinct to grow 
is clearly positive, and the determination 

to move into new markets might also 
signal a desire to spread risk after the 
uncertainties of the Covid years.

Whatever the motivation, large 
numbers of companies in a range of 
sectors are looking to set up operations 
in new countries and continents. 
That certainly creates opportunity 
but also – for the unwary – risk. 
Expanding internationally is not always 
straightforward and requires a keen 
understanding of local regulations, 
culture and ways of conducting business. 

“Key challenges when businesses 
expand across borders include cultural 
differences, which can affect everything 
from negotiation styles to management 
practices,” says Emmanuel Gayte, partner 
at French UHY member fi rm UHY GVA. 
“Unfamiliar regulations also pose a 
major hurdle, requiring companies to 
navigate a new legal landscape.”

DOING YOUR HOMEWORK 
Many businesses choose to expand 
into a particular country based on their 
research into market conditions. They 
will consider the appetite for their 
product or service in that country and any 
underlying economic trends that might 
boost or reduce that appetite in future. 

“It is essential to have a clear perspective 
on market access, market control, 
market infl uence, market risk and market 
investment before strategising for 
overseas expansion,” says James Mathew, 
CEO and managing partner at UHY James 
Chartered Accountants, UHY’s member 
fi rm in the UAE. “Businesses must spend 
time collecting market insights that can 
shape their investment and operational 
decisions in the new country.”

But too often, this is where their research 
efforts stop. Market research is certainly 
essential, but it is not the only homework 
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Businesses are 
often not 
prepared enough 
to face the 
challenges of 
internationalisation.

CROSS-BORDER MOVES
INTERNATIONAL EXPANSION IS BACK ON THE AGENDA AS ECONOMIES 
RECOVER, SO ACCESSING IN-DEPTH LOCAL KNOWLEDGE IS MORE 
IMPORTANT THAN EVER FOR AMBITIOUS BUSINESSES.

companies need to be doing before 
considering cross-border expansion.

“Many times, medium and large 
businesses are not prepared 
enough to face the challenges of 
internationalisation,” says Roberto 
Macho, managing partner at UHY Macho 
& Asociados, UHY’s member fi rm in 
Argentina, and a UHY Board director. “It 
is too easy for them to believe they know 
things they do not actually know. That in 
turn threatens the success of the venture 
at many levels – from tax effi ciencies 
and HR management to gaining the 
necessary licences to operate.”

Emmanuel agrees: “Companies 
often expect the process to mirror 
their domestic experiences, which 
can lead to misaligned strategies and 
unexpected operational hurdles.”

TAX, TALENT AND TECHNOLOGY
Understanding the tax landscape 
of a new market can be a daunting 
challenge. Tax laws can differ not 
just in rates, but in rules around 
what constitutes taxable income and 
deductions, and how companies can 
take advantage of tax benefi ts. 
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Confusion in this area can lead to 
regulatory non-compliance and the 
possibility of fi nes or reputational 
damage. But perhaps more commonly, 
it can result in reduced tax effi ciency, 
and companies actually paying more 
in tax than they need to. Businesses 
looking to employ local staff will need 
to quickly familiarise themselves with 
relevant tax and employment laws, hiring 
conventions and union relationships.

Beyond tax, there are a host of factors 
businesses need to be familiar with 
before moving into foreign markets. 
“Think about evolving customer 
expectations, which may be different in 
new markets,” says James. “Also, the 
digital landscape of the new market will 

require the business to keep pace, and 
often with advanced technology needs; 
for example 5G, blockchain, the cloud, 
and the Internet of Things (IoT).”

On top of it all, there is a question of 
culture. Quite simply, business happens 
in different ways in different countries. 
Negotiation and deal making have 
their own national nuances. Public 
and religious holidays are observed in 
contrasting ways. The rituals that surround 
all aspects of life, including business, 
have their own unique national fl avours.

“The number one challenge many 
cross-border businesses face is the 
interface of business and culture,” says 
Roberto. “Without local knowledge, 
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these are uncharted worlds that 
will be difficult to navigate.”

BENEFITS OUTWEIGH CHALLENGES
None of this should put off any business 
from looking to expand internationally. 
There may be challenges, but they are 
heavily outweighed by the benefits of 
expansion and diversification – or they 
are if companies are prepared to invest 
in creating a sound business case for the 
country in question. But where to start? 

“Firstly, I would recommend 
stakeholders invest in conducting 
quality feasibility studies that provide 
nuanced projections and perspectives 
on the project,” says James. 

“For example, if a manufacturing 
business has expansion plans in the 
UAE, it is imperative that all aspects 
pertaining to the business – location, 
licence, bank financing requirements, 
supply chain needs and tax structuring 
– are well researched before kickstarting 
operations. The second essential aspect 
that businesses exploring expansion 
opportunities must consider is gaining 
a detailed overview of the options for 
legal structuring of the business entity.”

Initial research is often best conducted 
in conjunction with a local partner. That 
way it should highlight more obvious 
considerations around local regulatory 
challenges and tax treatments, alongside 
those peculiarities of the business 
environment that only someone working 
in the country would understand.

“There is a common misconception that 
the French regulatory environment is 
excessively complex and bureaucratic,” 
says Emmanuel. “While France does have 
its unique set of regulations, particularly 
in areas such as labour laws and 
taxation, these are not necessarily more 
complicated than those in other countries. 
They are just different and rooted in 
France’s social and economic context.”

As well as established laws and 
conventions, the business landscape 
in each country is shaped by current 
economic circumstances. The economic 
climate, including projections of 
what it might look like in one, two 
or five years’ time, are an essential 
part of any preparatory research.

“As Argentina is still a high inflation 
country, the understanding of how 
to operate in such an environment 
is critical for the success of any 
business,” says Roberto. “The logic 
behind business decisions differs 
dramatically between standard inflation 
and high inflation environments.”

Local knowledge should reach beyond 
the capital or dominant city. Too often, 
businesses base important decisions on 
the behaviour of potential consumers 
or clients in one large metropolitan 
area, without realising that preferences 
and trends can vary significantly in 
different regions of the same country.

LOCAL PARTNER, GLOBAL REACH
Choosing a cross-border destination is 
one thing, but operating there is another. 
Organisations rely on local accountancy, 
tax and business advisory partners when 
they move into a new market, but it is 
important to choose that partner wisely. 
UHY is considered the professional 
services provider of choice for many 
multinational businesses not only because 
of the professionalism and expertise of its 
member firms in almost 100 countries, 

but also because those firms operate 
as part of the unified global network.

“UHY provides a blend of international 
reach and local expertise,” says 
Emmanuel. “All UHY members have the 
same approach whether with local or 
international clients: the desire to build 
long term and value added relationships.”

UHY helps clients at both ends of a 
cross-border chain. An initial contact with 
the UHY member firm in a company’s 
country of origin can quickly lead to 
introductions to UHY business specialists in 
target jurisdictions. Information on client 
requirements and challenges flow smoothly 
between network partners. The continual 
communication between UHY firms 
ensures a joined-up, holistic approach. 

Roberto adds: “As a network of firms 
around the world, UHY is a valuable 
resource for clients who want to 
expand their business internationally. 
We offer centres of excellence designed 
to help clients navigate the challenges 
of internationalisation, and experts 
with valuable domestic insight in each 
business centre. With local contacts and 
global reach, we can provide our clients 
with a level of service that will help 
them to achieve their objectives.” n

Sources:
¹Santander press release April 2024 
on International Expansion
²Stripe press release August 2023 
on Global Digital Trade

UHY Contributors:
Emmanuel Gayte, UHY GVA, France
Roberto Macho, 
UHY Macho & Asociados, Argentina
James Mathew, 
UHY James Chartered Accountants, UAE

26  UHY GLOBAL July 2024

iStock.com/12963734

It is imperative 
that all aspects 
are well researched 
before kickstarting 
operations.



 20 GOLDEN YEARS
One of UHY’s most successful member 
fi rms in Central America, UHY Pérez & Co 
in Guatemala, recently celebrated its 20th 
anniversary in style. The fi rm, founded 
by René Pérez, is managed by Omar and 
Bryan Pérez whose team provide audit, tax 
and business services in Guatemala City. 

The fi rm fi rst opened its doors in 2003 
with a team of just two. Since then it has 
grown to 83 in Guatemala, with sister 
fi rms in Honduras, El Salvador, Nicaragua 
and Costa Rica. 

The celebration, attended by 120 
guests, included the recognition of 
long-serving colleagues.

Managing partner Omar Pérez, pictured 
below left with colleagues, said: “We 
celebrate not only past successes but also 
an even more promising future, where 
we will continue to serve the region with 
determination, quality and pride.”
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 EMPOWERING WOMEN
When UHY LLP donated USD 40,000 via 
its independent nonprofi t UHY Cares to 
fund an annual scholarship for women 
it was also an opportunity to honour of 
one of its longest-serving employees. 

Part of Capital District Women’s 
Employment and Resource Centre, the 
fund supports fi nancially insecure women 
who have had their education interrupted. 
Marilyn A. Pendergast joined UHY’s 
Albany offi ce in 1966, became partner in 
1971. She led UHY’s audit and assurance’s 
education, not-for-profi t and government 
clients, won several awards and served on 
committees and public accounting bodies.
“Marilyn is a true pioneer,” said managing 
partner of Capital Region, Howard 
Foote. “Her impact is felt throughout 
UHY and broader communities, 
and we are extremely pleased to 

make this donation in celebration 
of such a well-respected fi gure.”

“As a student I was told ‘girls can’t be 
CPAs’ but I couldn’t see why not,” says 
Marilyn, pictured below second from 
left. “Despite greater representation 
than ever, our profession is still missing 
out on female talent. I am thrilled 
that this fund will help address that. 
I am honoured to be recognised as 
part of this fantastic initiative.”

LEADING 
THE FIELD 
As one of Spain’s leading accountancy 
businesses, UHY Fay & Co have 
demonstrated their winning 
credentials in multiple ways for over 
four decades. Pictured above are 
two runners from the member fi rm’s 
Madrid offi ce that took part in the 
latest La Carrera de las Empresas, 
a 6-10k run through the capital for 
businesses and their employees.

UHY Fay & Co have also been ranked 
as one of the best Spanish fi rms in 
forensic investigation and fi nancial 
litigation by business services and 
ratings company Leaders League. 

“Teamwork is everything at UHY 
Fay & Co and both of these events 
show that is how we work best,” 
says Matilde Marín, senior brand and 
marketing manager. “The run was 
all about having fun and fostering a 
sense of camaraderie. We are also so 
proud of the ranking of Best Litigation 
Support and Forensics/Complex 
Investigation Firm in Spain. It’s an 
important example of our commitment 
to a growing part of our offer.”

BUBBLES AND COCONUTS
Coconut is a vital commodity in the 
Philippines, so events to support farmers in 
the industry involve the whole community. 
The Bubble Run for Coconut Farmers was 
hosted by the Franklin Baker Company 
of the Philippines in San Pablo alongside 
organisers Team Tanaw Runners. Among 
the sponsors were UHY M.L.Aguirre & 
Co., CPAs and the Babylon2k team,

many of whom also took part.
“We were so proud to be a part of this 
event,” says Gerry Francisco, senior 
corporate manager. “The race was 
thrilling, followed by a slippery bubble 
party at the fi nish. The races raised an 
amazing PHP 124,495 (USD 2,156) 
which will have a very positive impact 
on these hardworking farmers.”

Eduardo Vincent (left), and Enrique 
Santos from the Madrid team



•   CORPORATE GOVERNANCE & RISK 
MANAGEMENT, including: corporate 
governance, risk management and 
consulting including Sarbanes-Oxley 
compliance services.

•  CORPORATE RECOVERY & INSOLVENCY,
including: debt collection, corporate 
turnaround, asset protection or repossession, 
or implementing good management 
practices, refi nancing, valuations, debt 
management, insolvency planning, 
personal liability protection.

•  CORPORATE TAX, including: direct 
taxation and indirect taxation, international 
tax such as tax-effi cient structures for 
international expansion and cross-border 
ventures, transnational group structuring, 
VAT returns and advice, tax consultancy 
and transfer pricing.

•  FORENSIC ACCOUNTING & LITIGATION 
SUPPORT, including: litigation support, 
valuations, economic damages, fraud 
evaluations, criminal proceedings and 
money laundering issues.

•  FUND SERVICES, including: fund 
establishment and administration.

•   INTERNATIONALISATION, including: 
business contact introductions, local 
regulatory requirements and business 
etiquette, local business tax environment, 
business structuring and compliance, 
personal taxation, recruitment and 
labour law consultancy, transfer pricing, 
customs and other fi scal areas.

•  LEGAL, including: tax law, 
labour law, etc.

SERVING CLIENTS TODAY AND TOMORROW

Our clients appreciate how UHY’s culture 
of working together can make a signifi cant 
difference to seamless international 
engagements. We deliver because our 
member fi rms know each other well, we 
meet and connect regularly, and we share 
current thinking, specialist skills, and 
industry knowledge across the world.

We also share a common set of standards: 
not only the international quality standards 
demanded of our profession, but also the 
values by which every UHY member fi rm 
holds itself accountable to its clients, 
including integrity, innovation and 
international thinking.

UHY member fi rms offer the 
following services:

CORPORATE SERVICES

Note: Not all of the services described in this publication 
are provided by every UHY member fi rm. The provision 
of some services may be restricted in some areas 
depending on local legislation.

•  AUDIT & ASSURANCE, including: statutory 
audit, internal reviews, compilation and 
review of fi nancial statements, including 
compliance with International Financial 
Reporting Standards (IFRS), special purpose 
and international audits.

•  BUSINESS ADVISORY & ACCOUNTING,
including: accounting and bookkeeping, 
outsourcing, business plans and independent 
business reviews, business valuations, 
fi nancial planning and control, reviewing 
management reporting systems, company 
formations and company secretarial services 
including appropriate commercial and 
tax-effi cient structures for international 
expansion and cross-border ventures, trusts 
and foundations, pension funds, charitable 
and philanthropic structures, interim fi nance 
and management, payroll administration, 
employee benefi ts and business systems.

•  CORPORATE FINANCE, including: 
strategic business advisory services, 
business valuations, due diligence, 
transactional services (acquisitions, mergers, 
disposals, MBOs, IPOs) across all industry 
sectors and geographies, restructuring, 
exit strategies and startups.

ESG
Environmental, Social and Governance 
(ESG) is fast becoming a parameter by 
which the sustainability and longer term 
success of businesses may be reviewed.

CYBERSECURITY
The failure of corporate cybersecurity 
ranks among the top global risks, 
as hackers and technologies have 
become more sophisticated.

GLOBAL MOBILITY
There are many potential fi scal and 
compliance challenges in the seemingly 
straightforward employment of people 
outside their country of origin.

CLOUD ACCOUNTING
Businesses have been accelerating 
their adoption of new technology, 
and most prominent has been 
cloud accounting.

SERVICES TO MEET NEW CHALLENGES

UHY SERVICES

•  MANAGEMENT CONSULTING 

& SOLUTIONS, including: 

internationalisation of businesses, 

human resources and recruitment 

services, information technology 

and software solutions.

PRIVATE CLIENT SERVICES

Key services include: wealth management for 

individuals and families, income tax and capital 

gains tax planning, international tax planning 

for expatriates and migrants, non-domicile 

status, trust services and management, 

inheritance planning.

OUR COMMITMENT TO QUALITY    

UHY’s membership of the Forum of Firms,* 

our commitment to International Financial 

Reporting Standards (IFRS), and compliance 

with ethical obligations set out by the 

International Federation of Accountants in its 

global standard, Code of Ethics for Professional 

Accountants, represents our aim to provide 

clients with consistent, seamless, professional 

and timely cross-border services.

We set quality goals and expectations for our 

independent member fi rms to meet, in areas 

such as client service effi ciency and relationship 

management, professional work standards, 

depth and breadth of products, services and 

geographical coverage. 

* The Forum of Firms is an association of international 

networks of accounting fi rms. The Forum’s goal is 

to promote consistent and high quality standards of 

cross-border fi nancial reporting and auditing 

practices worldwide.
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AFGHANISTAN
UHY Shafiq Umar Daraz & Co Chartered
Accountants, Kabul
Contact: Muhammad Shafiq
Email: mshafiq@uhy-af.com
Website: www.uhy-af.com

ALBANIA
UHY Elite sh.p.k, Tirana
Contact: Artan Xhiani
Email: info@uhy-elite.com
Website: www.uhy-elite.com

ANGOLA
UHY A Paredes e Associados-Angola
Auditores e Consultores, S.A., Luanda
Contact: Armando Paredes
Email: aparedes@uhyangola.com
Website: www.uhyangola.com

ARGENTINA
UHY Macho & Asociados,* Buenos Aires
Contact: Roberto Macho
Email: rmacho@uhy-macho.com
Website: www.uhy-macho.com
Also in: Santa Fe, Tucumán

AUSTRALIA
UHY Haines Norton
Contact: Michael Coughtrey
Email: mcoughtrey@uhyhnsyd.com.au
Website: www.uhyhn.com
Offices in: Adelaide, Brisbane*, Busselton, Dunsborough, 
Gladstone, Melbourne, Perth, Sydney*

AUSTRIA
UHY-Tax Wirtschaftstreuhand GmbH, Linz
Contact: Stephan Schlager
Email: office@uhy.at
Website: www.uhy.at
Also in: Horn, Salzburg, Vienna, Villach

AZERBAIJAN
UHY Audit LLC, Baku
Contact: Tabriz Mirzayev
Email: office@uhy-az.com
Website: www.uhy-az.com

BAHRAIN
UHY El Sayed El Ayouty & Co, 
Certified Public Accountants, Bahrain
Contact: Mohamed Alshayeb 
Email: info@uhy-elayouty.com 
Website: www.uhy-elayouty.com 

BANGLADESH
UHY Syful Shamsul Alam & Co, Dhaka
Contact: Syful Islam
Email: syful@ssacbd.com
Website: www.ssacbd.com
Also in: Chittagong

BELGIUM
UHY-CDP Partners, Brussels
Contact: Chantal Bollen
Email: c.bollen@cdp-partners.be
Website: www.cdp-partners.be
Also in: Liège

BOLIVIA
Berthin Assurance Group S.R.L
Contact: Marcia Berthin
Email: MBerthin@uhyberthin.com
Website: www.berthinamengual.com
Also in: Chochabamba, Santa Cruz

BOSNIA AND HERZEGOVINA
UHY Revident d.o.o., Mostar
Contact: Matko Knezevic
Email: matko.knezevic@uhy-ba.com
Website: www.uhy-ba.com
Also in: Grude, Sarajevo 

BRAZIL
UHY Bendoraytes & Cia – Auditores Independentes*, 
São Paulo
Contact: Franklin Bendoraytes
Email: franklin.bendoraytes@uhy-br.com
Website: www.uhy-br.com
Also in: Rio de Janeiro

CANADA
UHY Victor LLP, Montreal
Contact: Ken Shemie
Email: kshemie@uhyvictor.com
Website: www.uhyvictor.com

UHY Forbes Andersen LLP, Toronto
Contact: Paul Andersen
Email: paul@fa.ca
Website: www.forbesandersen.com
Also in: Milton 

CHILE
UHY Guiñazú & Asociados SpA.,* Santiago
Contact: Ximena Guiñazú.
Email: xguinazu@uhy-cl.com
Website: www.guinazuasociados.cl

CHINA
ZhongHua Certified Public Accountants LLP,* 
Shanghai
Contact: Liqian Sun
Email: info@zhonghuacpa.com
Website: www.zhonghuacpa.com
Also in: Anhui, Beijing, Guangdong, Hangzhou, Henan,
Jiangsu, Shenzhen, Sichuan, Yunnan

COLOMBIA
UHY Consultores S.A.S., Bogotà
Contact: Diego Charry
Email: diego.charry@uhy-co.com
Website: www.uhy-co.com

COSTA RICA
UHY Auditores y Consultores, S.A., San José
Contact: Omar Pérez Rosales
Email: operez@uhy-cr.com
Website: www.uhy-cr.com

CROATIA
UHY HB EKONOM d.o.o., Split
Contact: Helena Budiša
Email: split@uhy.hr
Website: www.uhyincroatia.com

UHY RUDAN d.o.o., Zagreb
Contact: Vedrana Mileti ć 
Email: info@uhy.rudan.hr
Website: www.uhyincroatia.com

CYPRUS
UHY Antonis Kassapis Limited, Nicosia
Contact: Antonis Kassapis
Email: uhy@uhy.com.cy
Website: www.uhy.com.cy

CZECH REPUBLIC
AUDITOR, spol. s r.o., Prague
Contact: Georg Stöger
Email: georg.stoeger@auditor.eu
Website: www.auditor.eu
Also in: Brno, Pelhrimov

DOMINICAN REPUBLIC
UHY Calderon Gonzalez & Asociados, 
Santo Domingo
Contact: Arabellis Calderón González
Email: arabellis.calderon@uhy.com.do
Website: www.uhy.com.do

ECUADOR
UHY Assurance & Services Cia. Ltda., Quito
Contact: Freddy Cevallos Bustamante
Email: f.cevallos@uhyecuador.ec
Website: www.uhyecuador.ec

EGYPT
UHY United For Auditing, Tax, Advisory 
& Financial Services, Cairo
Contact: Ahmed Hegazy
Email: info@uhy-united.com
Website: www.uhy-egypt.com 

UHY Waled Mounir and Muhammad 
Arafa, Alexandria
Contact: Waled Mounir
Email: info@uhy-eg-alex.com
Website: www.uhy-egypt.com

EL SALVADOR
UHY Asesores Y Consultores, S.A De CV., San 
Salvador
Contact: Bryan Pérez 
Email: bperez@uhy-sv.com
Website: www.uhy-sv.com 

FRANCE
UHY GVA,* Paris
Contact: Emmanuel Gayte
Email: emmanuel.gayte@uhygva.com
Website: www.uhygva.com
Also in: Lille, Lyon, Marseille, Montpellier, Saint-Denis De 
La Réunion, Toulouse

GEORGIA
UHY LLC, Tbilisi
Contact: Guka Ubiria 
Email: gubiria@uhy-ge.com
Website: www.uhy.ge

GERMANY
UHY Deutschland AG* 
Wirtschaftsprüfungsgesellschaft
Contact: Dr Ulla Peters
Email: berlin@uhy-berlin.de
Website: www.uhy-deutschland.de

Clostermann & Jasper Partnerschaft mbB, Bremen
Contact: Tobias Stuber
Email: info@clostermann-jasper.de
Website: www.clostermann-jasper.de
Also in: Hamburg

Dr. Langenmayr GmbH 
Wirtschaftsprüfungsgesellschaft, Munich
Contact: Edmund Weigert
Email: munich@uhy-deutschland.de
Website: www.dr-langenmayr.de

UHY Lauer & Dr. Peters KG*, Berlin
Contact: Dr Ulla Peters
Email: berlin@uhy-berlin.de
Website: www.uhy-berlin.de
Also in: Rostock

UHY Wahlen & Mannsky, Frankfurt
Contact: Stephanie Mannsky
Email: stephanie.mannsky@uhy-ffm.com
Website: www.uhy-wahlen.de
Also in: Cologne

GLOBAL MEMBERS DIRECTORY

THE NETWORK FOR DOING BUSINESS

• A global network of auditing, 
accounting, tax and consulting firms

• Over 9,700 professionals across 334 
business centres in nearly 100 countries

• Commercially focused services for 
clients with international business interests

• Comprehensive resources and capabilities

In the International Accounting Bulletin World Survey 
2024, UHY International ranks 19th largest accountancy 
network by fee income.

UHY GLOBAL July 2024  29THE NETWORK FOR DOING BUSINESS – DIRECTORY

mailto:mshafiq@uhy-af.com
http://www.uhy-af.com
mailto:info@uhy-elite.com
http://www.uhy-elite.com
mailto:aparedes@uhyangola.com
http://www.uhyangola.com
mailto:rmacho@uhy-macho.com
http://www.uhy-macho.com
mailto:mcoughtrey@uhyhnsyd.com.au
http://www.uhyhn.com
mailto:office@uhy.at
http://www.uhy.at
mailto:office@uhy-az.com
http://www.uhy-az.com
mailto:info@uhy-elayouty.com
http://www.uhy-elayouty.com
mailto:syful@ssacbd.com
http://www.ssacbd.com
mailto:c.bollen@cdp-partners.be
http://www.cdp-partners.be
mailto:MBerthin@uhyberthin.com
http://www.berthinamengual.com
mailto:matko.knezevic@uhy-ba.com
http://www.uhy-ba.com
mailto:franklin.bendoraytes@uhy-br.com
http://www.uhy-br.com
mailto:kshemie@uhyvictor.com
http://www.uhyvictor.com
mailto:paul@fa.ca
http://www.forbesandersen.com
mailto:xguinazu@uhy-cl.com
http://www.guinazuasociados.cl
mailto:info@zhonghuacpa.com
http://www.zhonghuacpa.com
mailto:diego.charry@uhy-co.com
http://www.uhy-co.com
mailto:operez@uhy-cr.com
http://www.uhy-cr.com
mailto:split@uhy.hr
http://www.uhyincroatia.com
mailto:info@uhy.rudan.hr
http://www.uhyincroatia.com
mailto:uhy@uhy.com.cy
http://www.uhy.com.cy
mailto:georg.stoeger@auditor.eu
http://www.auditor.eu
mailto:arabellis.calderon@uhy.com.do
http://www.uhy.com.do
mailto:f.cevallos@uhyecuador.ec
http://www.uhyecuador.ec
mailto:info@uhy-united.com
http://www.uhy-egypt.com
mailto:info@uhy-eg-alex.com
http://www.uhy-egypt.com
mailto:bperez@uhy-sv.com
http://www.uhy-sv.com
mailto:emmanuel.gayte@uhygva.com
http://www.uhygva.com
mailto:gubiria@uhy-ge.com
http://www.uhy.ge
mailto:berlin@uhy-berlin.de
http://www.uhy-deutschland.de
mailto:info@clostermann-jasper.de
http://www.clostermann-jasper.de
mailto:munich@uhy-deutschland.de
http://www.dr-langenmayr.de
mailto:berlin@uhy-berlin.de
http://www.uhy-berlin.de
mailto:stephanie.mannsky@uhy-ffm.com
http://www.uhy-wahlen.de


GHANA
UHY Voscon Chartered Accountants, Accra
Contact: Henry Djangmah
Email: info@uhyvoscon-gh.com
Website: www.uhyvoscon-gh.com

UHY Godwinson (Chartered Accountants), Accra
Contact: Godwin Azasu
Email: info@uhygodwinson-gh.com
Website: www.uhygodwinson-gh.com

GREECE
UHY Axon Group
Contact: Chris Antonopoulos 
Email: cantonopoulos@axon-group.eu
Website: www.axonaudit.gr

GUATEMALA
UHY Pérez & Co,* Guatemala City
Contact: Omar Pérez Rosales
Email: operez@uhy-perez.com
Website: www.uhy-perez.com

HONDURAS
UHY Auditores y Consultores, S.A., Tegucigalpa
Contact: Omar Pérez Rosales
Email: operez@uhy-hn.com
Website: www.uhy-hn.com

HONG KONG
Tai Kong CPA Limited,* Hong Kong
Contact: Robert Kong
Email: robertkong@tkcpa.com.hk
Website: www.tkcpa.com.hk

UHY-Advisory and Secretarial Knowledge Limited 
Contact: Allan Kong
Email: allankong@uhy-ask.com
Website: www.uhy-ask.com

UHY Prime HK CPA Limited, Hong Kong
Contact: Michael Tsang
Email: michaeltsang@uhy-hk.com
Website: www.uhy-hk.com

HUNGARY
Bergmann Accounting & Auditing, Budapest
Contact: László Hegedus
Email: laszlo.hegedus@bergmann.hu
Website: www.bergmann.hu
Also in: Kecskemét, Szeged

INDIA
Chandabhoy & Jassoobhoy, Mumbai
Contact: Sunil Hansraj
Email: sunil@cnj.in
Website: www.cnj.in

Lodha & Co,* Kolkata
Contact: R.P. Singh
Email: rpsingh@lodhaco.com
Website: www.lodhaco.com
Also in: Chennai, Hyderabad, Jaipur, Mumbai, New Delhi

INDONESIA
KAP Hananta Budianto & Rekan, Jakarta
Contact: Venancia Wijono
Email: venancia@hananta.com
Website: www.hananta.com
Also in: Semarang, Surabaya

IRELAND
UHY Farrelly Dawe White Limited, Dundalk
Contact: Alan Farrelly
Email: alanfarrelly@fdw.ie
Website: www.fdw.ie
Also in: Balbriggan, Dublin, Newry

ISLE OF MAN
UHY Crossleys LLC, Ballasalla
Contact: Andrew Pennington
Email: apennington@crossleys.com
Website: www.crossleys.com

ISRAEL
UHY Shtainmetz Aminoach & Co.,* Tel Aviv
Contact: Kobi Shtainmetz
Email: k@cpa.co.il
Website: www.cpa.co.il

ITALY
UHY Audinet Srl, Rome
Contact: Andrea D’Amico
Email: a.damico@uhyaudinet.com
Website: www.uhyaudinet.com
Also in: Florence, Padua

UHY Associati S.t.p.r.l. (Tax & Accounting), 
Milan
Contact: Sabino Dente
Email: associati@uhyassociati.com
Website: www.uhyassociati.com
Also in: Monza, Legnano

FiderConsult Srl (Tax & Accounting), Florence
Contact: Simone Biagiotti
Email: s.biagiotti@uhyitaly.com
Website: www.uhyitaly.com
Also in: Milan, Rome

JAPAN
UHY Tokyo & Co., Tokyo
Contact: Nobuyuki Hara
Email: info@uhy-tokyo.or.jp
Website: www.uhy-tokyo.or.jp
Also in: Nagoya

JORDAN
UHY Arab Auditors, Amman
Contact: Nabil Haddad
Email: nih@arabauditors.jo
Website: www.arabauditors.jo

KENYA
UHY Kenya, Nairobi
Contact: Daniel Kabiru
Email: dkabiru@uhy-ke.com
Website: www.uhy-ke.com

KOREA, REPUBLIC OF
Dah-Yul Accounting Corporation, Seoul
Contact: Justin Chun
Email: j.chun@uhy.co.kr
Website: www.uhy.co.kr
Also in: Guro, Seoul

KUWAIT
UHY Pillars Advisory, Kuwait City
Contact: Wael Arafa
Email: wael@uhypillars.com
Website: www.uhypillars.com 

LEBANON
UHY Andy Bryan, Beirut
Contact: Elie Abboud
Email: beirut@uhy-lb.com
Website: www.uhy-lb.com

LUXEMBOURG
UHY Finova S.àr.l., Luxembourg
Contact: Josephine Lucarella
Email: j.lucarella@finova.lu
Website: www.uhyfinova.lu

MALAYSIA
UHY Malaysia,* Kuala Lumpur
Contact: Datuk Alvin Tee
Email: uhy-kl@uhy-my.com
Website: www.uhy.com.my
Also in: Johor Bahru, Labuan, Penang

MALTA
UHY Pace, Galea Musù & Co, Lija
Contact: David Pace
Email: djpace@uhymalta.com
Website: www.uhymalta.com\

MAURITIUS
UHY & Co., Moka
Contact: Dominique Samouilhan
Email: dsamouilhan@uhy.co.mu
Website: www.uhy.co.mu

MEXICO
UHY Glassman Esquivel y Cía S.C.,* Mexico City
Contact: Oscar Gutiérrez Esquivel
Email: oge@uhy-mx.com
Website: www.uhy-mx.com
Also in: Monterrey, Querétaro, Villahermosa

MONGOLIA
Growth Finance Audit LLC, Ulaanbaatar
Contact: Gantuul Taivanbaatar
Email: gantuul@growthfinance.mn
Website: www.growthfinance.mn

MOROCCO
UHY Ben Mokhtar & Co, Tangier
Contact: Mohamed Ben Mokhtar
Email: contact@uhy-benmokhtar.com
Website: www.uhy-benmokhtar.com

UHY Maroc Decisionnel, Casablanca
Contact: Hassan Darbane
Email: h.darbane@maroc-decisionnel.com
Website: www.maroc-decisionnel.com

MOZAMBIQUE
UHY Auditores e Contabilistas Certificados,
Limitada, Maputo
Contact: Carlos Sitoe
Email: director.geral@uhy-mz.com
Website: www.uhy-mz.com

NEPAL
UHY Suvod Associates Chartered Accountants, 
Kathmandu
Contact: Akash Suman
Email: akash@suvodassociates.com.np
Website: www.suvodassociates.com.np
Also in: Itahari

NETHERLANDS
UHY Netherlands, Amsterdam
Contact: Bas Pijnaker
Email: Pijnaker@govers.nl
Website: www.uhynetherlands.com

Govers Accountants/Consultants,* Eindhoven
Contact: Bas Pijnaker 
Email: Pijnaker@govers.nl
Website: www.govers.nl

TIC Advisory B.V. Leusden
Contact: Jos Raben
Email: jraben@tic-advisory.nl
Website: www.tic-advisory.nl

NEW ZEALAND
UHY Haines Norton (Auckland) Ltd,* Auckland
Contact: Sungesh Singh
Email: sungeshs@uhyhn.co.nz
Website: www.uhyhn.co.nz
Also in: Auckland CBD, Helensville, Kumeu

NICARAGUA
UHY Auditores y Consultores S.A, Managua
Contact: Bryan Pérez
Email: bperez@uhy-ni.com
Website: www.uhy-ni.com

NIGERIA
UHY Maaji & Co, Lagos
Contact: Gabriel Idahosa
Email: info@uhy-ng-maaji.com
Website: www.uhy-ng-maaji.com
Also in: Abuja, Benin City, Ebutte Metta, Ejigbo, Garki, 
Kaduna, Kano, Lokoja, Maiduguri, Owerri, Port Harcourt, 
Wuse, Yola

NORWAY
Revisorgruppen AS, Drammen
Contact: Kirsti Armann
Email: post@rg.no
Website: www.rg.no
Also in: Akershus, Åndalsnes, Arendal, Bergen, 
Førde, Kristiansand, Kvam/Norheimsund, Sarpsborg 

PAKISTAN
UHY Hassan Naeem & Co, Lahore
Contact: Syed Muhammad Ali
Email: smali@uhy-hnco.com
Website: www.uhy-hnco.com
Also in: Islamabad, Karachi

PANAMA
UHY Botello & Marquez, Panama City
Contact: Diógenes Botello V.
Email: dbotello@uhy-pa.com
Website: www.uhy-pa.com
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PERU
UHY Blancas Sandoval & Asociados, SAC,* Lima
Contact: Carlos Hugo Sandoval Zapata
Email: carlos.sandoval@uhy-bsa.com
Website: www.uhy-bsa.com
Also in: Miraflores (Lima), San Borja (Lima), Surco (Lima)

PHILIPPINES
UHY M.L. Aguirre & Co. CPAs,* Makati City
Contact: Michael Aguirre
Email: ask@mlaguirre.org
Website: www.mlaguirre.org

POLAND
UHY ECA Group, Warsaw
Contact: Aleksandra Sasin
Email: aleksandra.sasin@uhy-pl.com
Website: www.uhy-pl.com
Also in: Kraków, Pozna ’n, Warsaw, Wroclaw, Zabrze

PORTUGAL
UHY Oliveira, Branco & Associados SROC Lda, Lisbon
Contact: António Oliveira
Email: geral.lisboa@uhy-portugal.pt
Website: www.uhy-portugal.pt
Also in: Azores, Funchal, Porto

PUERTO RICO
UHY Del Valle & Nieves PSC,* San Juan
Contact: Rafael Del Valle-Vega
Email: info@uhy-pr.com
Website: www.uhy-pr.com

QATAR
UHY Ammo & Co, Doha
Contact: Moomen Elsalawy
Email: inquiry@uhy-qa.com
Website: www.uhy-qa.com

ROMANIA
UHY Audit CD S.r.l., Bucharest
Contact: Camelia Dobre
Email: camelia.dobre@uhy-ro.com
Website: www.uhy-ro.com

SAINT LUCIA
UHY Walcott and Associates, Castries
Contact: Anthony Walcott
Email: awalcott@uhy-lc.com
Website: www.uhy-lc.com

SAUDI ARABIA
UHY AL MOUSA CERTIFIED PUBLIC 
ACCOUNTANTS AND CONSULTANTS, RIYADH
Contact: Mousa al Mousa
Email: mousa@almousacpa.com
Website: https://www.almousacpa.com/

SERBIA
UHY REVIZIJA d.o.o., Belgrade
Contact: Jasmina Macura
Email: ekirevizija@uhy-ekirevizija.rs
Website: www.uhy-ekirevizija.rs

SEYCHELLES
UHY Premier Financial Services Limited, Mahé
Contact: Vimal Damry
Email: vimal@premier-seychelles.com
Website: www.premier-seychelles.com

SINGAPORE
UHY Lee Seng Chan & Co,* Singapore
Contact: Sen Choon Lee
Email: info@uhylsc.com.sg
Website: www.uhylsc.com.sg

SLOVAK REPUBLIC
AUDITOR SK s.r.o., Bratislava
Contact: Georg Stöger
Email: georg.stoeger@auditor.eu
Website: www.auditor.eu

SLOVENIA
UHY d.o.o., Ljubljana
Contact: Franci Žgajnar
Email: uhy@uhy.si
Website: www.uhy.si

SOUTH AFRICA
UHY Hellmann (SA), Johannesburg
Contact: Carlos Pedregal
Email: carlosp@uhy.co.za
Website: www.uhy.co.za

SPAIN
UHY Fay & Co,* Marbella
Contact: Bernard Fay
Email: bfay@uhy-fay.com
Website: www.uhy-fay.com
Also in: Barcelona, Madrid*, Malaga, 
Santa Cruz de Tenerife, Santander, 
Santiago de Compostela

SRI LANKA
UHY Centra Management Associates, Colombo
Contact: Ismath Abdul Sathar Mohamed
Email: asmismath@uhycentra.com
Website: www.uhycentra.com
Also in: Kandy

SWEDEN
Revisorerna Syd, Malmö
Contact: Mattias Nilsson
Email: info@revisorernasyd.se
Website: www.revisorernasyd.se

Winthers Revisionsbyrå AB, Stockholm
Contact: Ragnar Santesson
Email: info@winthers.se
Website: www.winthers.se

SWITZERLAND
Balmer-Etienne AG, Luzern
Contact: Stefan Wigger
Email: info@balmer-etienne.ch
Website: www.balmer-etienne.ch
Also in: Stans, Zürich

TAIWAN
UHY L&C Company, CPAs, Taipei
Contact: Lawrence Lin
Email: lawrencelin@uhy-taiwan.com.tw
Website: www.uhy-taiwan.com.tw

THAILAND
UHY Yongyuth Accounting 
and Son Co., Ltd., Bangkok
Contact: Panit Mokarakorn
Email: panityas@uhy-th.com
Website: www.uhy-th.com

TUNISIA
UHY CNBA, Tunis
Contact: Raoudha Ben Abdelkrim
Email: r.trojet@uhy-cnba.com
Website: www.uhy-cnba.com

TURKEY
UHY UZMAN Sworn in CPA and 
Independent Auditing Inc., Istanbul
Contact: Şenol Çudin
Email: uzman@uhy-uzman.com.tr
Website: www.uhy-uzman.com.tr
Also in: Ankara, Istanbul, Izmir

UGANDA
UHY Thakkar & Associates, Certified Public 
Accountants, Kampala
Contact: Sam Thakkar
Email: sam@uhy-ug.com
Website: www.uhy-ug.com

UKRAINE
UHY Prostir Ltd, Kyiv
Contact: Oleksandr Koinov
Email: o.koinov@uhy-prostir.com
Website: www.uhy-prostor.com

UNITED ARAB EMIRATES
UHY James Chartered Accountants, Dubai
Contact: James Mathew
Email: james.mathew@uhy-ae.com
Website: www.uhy-ae.com 
Also in: Abu Dhabi, Fujairah, Sharjah

UNITED KINGDOM
UHY Hacker Young,* London
Contact: Subarna Banerjee
Email: london@uhy-uk.com
Website: www.uhy-uk.com
Also in: Abergavenny, Abingdon, Ashford, Belfast, 
Birmingham*, Brighton & Hove, Bristol, Broadstairs, 
Cambridge, Chester, Hungerford, Huntingdon, 
Leeds, Letchworth, Manchester*, Newbury, Newport, 
Nottingham, Sheffield, Sittingbourne, Swindon, 
Winchester, York 

UNITED STATES
UHY Advisors, Inc., Farmington Hills, Michigan
UHY LLP,* New York
Contact: Michael Mahoney
Email: mmahoney@uhy-us.com
Website: www.uhy-us.com
Also in: Albany (New York), Ames (Iowa), 
Ann Arbor (Michigan), Atlanta (Georgia), 
Cadillac (Michigan), Catskill (New York), 
Clayton (Missouri), Columbia (Maryland), 
Des Moines (Iowa), Detroit (Michigan), 
Dowagiac (Michigan), Farmington (Connecticut), 
Farmington Hills (Michigan), Houston (Texas), 
Hudson (New York), Kalamazoo (Michigan), 
Kansas City (Missouri), Kingston (New York), 
Long Island (New York), Manchester (New Hampshire), 
McLean (Virginia), Miami (Florida), Naples (Florida), 
Nashville (Tennessee), New York City (New York), Orange 
County (California), Port Huron (Michigan), Portsmouth 
(New Hampshire), Rye Brook (New York), 
Salisbury (Maryland), Saratoga Springs (New York), 
St Louis (Missouri), Sterling Heights (Michigan), 
Traverse City (Michigan), Towson (Maryland), Wayland 
(Massachusetts), West Hartford (Connecticut). 
UHY LLP is a licensed independent CPA firm that performs 
attest services through an alternative practice structure 
with UHY Advisors, Inc. and its subsidiary entities. UHY 
Advisors, Inc. provides tax and business consulting services 
through wholly owned subsidiary entities that operate 
under the name of “UHY Advisors”. 

URUGUAY
UHY Gubba & Asociados, Montevideo
Contact: Hugo Gubba
Email: info@uhygubba.uy
Website: www.uhygubba.uy

UZBEKISTAN
UHY Tashkent LLC, Tashkent
Contact: Sarvarkhon Karimov
Email: s.karimov@uhy-uz.com
Website: www.uhy-uz.com
Also in: Khorezm, Navoi

VENEZUELA
UHY Servicios Legales & Tributarios, S.C., Caracas
Contact: Luis Sotillo
Email: l.sotillo@uhy-ve.com
Website: www.uhy-ve.com
Also in: Puerto Ordaz, Valencia*

VIETNAM
UHY Auditing & Consulting Co. Ltd., Hanoi
Contact: Thanh Nguyen
Email: thanhnt@uhyvietnam.com.vn
Website: www.uhy.vn
Also in: Ho Chi Minh City

* UHY firms asterisked signifies that they are registered with the Public Company Accounting Oversight Board (PCAOB). They are enabled under section 102 of the US Sarbanes-Oxley Act 2002 to 
prepare or issue audit reports on US public companies and their subsidiaries abroad. Under section 103 of the Act, the PCAOB has established auditing and related attestation quality control, ethics 
and independence standards, and rules to be used by registered public accounting firms, in the preparation and issuance of audit reports.
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UHY is an international network of legally independent 
accounting and consultancy fi rms whose administrative 
entity is Urbach Hacker Young International Limited, 
a UK company. UHY is the brand name for the UHY 
international network. Services to clients are provided 
by member fi rms and not by Urbach Hacker Young 
International Limited. Neither Urbach Hacker Young 
International Limited, the UHY network, nor any 
member of UHY has any liability for services provided 
by other members. © 2024 UHY International Ltd.

The editorial opinions expressed in the magazine may 
not necessarily be those of UHY International Ltd or its 
member fi rms. Every effort is made to ensure accuracy 
but the publishers cannot be held responsible for errors 
or omissions. Currencies and US dollar equivalents 
cited in UHY Global are correct at the time of writing. 
Exchange rates will vary over time. No part of this 
magazine may be reproduced in any form without 
prior permission of UHY International Ltd. We thank 
all contributors. Design: Flex with UHY International. 
Editorial: Flex with UHY International. 
Photography supplied by UHY member fi rms, 
their clients and from stock. 

LET US HELP YOU ACHIEVE 
FURTHER BUSINESS SUCCESS

To fi nd out how UHY can assist your 
business, contact any of our member 
fi rms. You can visit us online at 
www.uhy.com to fi nd contact details 
for all of our offi ces, or email us at 
info@uhy.com for further information.
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